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QS Vision  

QS strives to be the most trusted on-line and off-line meeting 

place for all candidates, schools and businesses for career 

and educational related decisions. 

 

We believe this will lead us to become the worldôs foremost 

media, events and solutions company in the international 

higher education field. 



QS Mission  

To enable motivated people to fulfil their potential by 

fostering educational achievement, career development and 

international mobility 



QS World Tours  
(International Recruitment Fairs)  



Á First edition in 1989 

Á Leading review of MBA programs  

     and MBA career opportunities worldwide 

Á Informed and up-to-date review of  

      MBA programs and careers 

Á QS TopMBA Career Guide (60.3%)  

ü Business Week (59.8%) 

ü The Financial Times (53.8%) 

ü The Economist (33.4%) 

Á Distributed free at very fair ï over 80 cities 

Á On-line version 

ü Attracts up to 10,000 unique readers monthly 

 from over 100 countries 

NEW!!  

QS e-topmba Career Guide  



The World MBA Tour (WMT) 2011 Fall Tours: 

North America 

Toronto EMBAT Sat 10 Sept 

Chicago EMBAT Tues 13 Sept 

Washington EMBAT Thurs 15 Sept 

New York EMBAT Sat 17 Sept 

Philadelphia EMBAT Mon 19t Sept 

Boston EMBAT Tues 20 Sept 

Atlanta Thurs 22 Sept 

Miami Sat 24 Sept 

Seattle Mon 26 Sept 

Vancouver Tues 27 Sept 

San Francisco Sat 1 Oct 

Los Angeles EMBAT Sat 2 Oct 

Dallas Tues 4 Oct 

Houston Thurs 6 Oct 

Latin America 

Mexico City Mon 29 Aug 

Caracas Wed 31 Aug 

Bogota Fri 2 Sept 

Lima Mon 5 Sept 

Santiago Wed 7 Sept 

Beunos Aires Fri 9 Sept 

Sao Paulo Mon 12 Sept 

Rio de Janeiro Wed  14 Sept 

Europe 

Munich Tues 4 Oct 

Zurich EMBA

T 

Thurs 6 Oct 

Paris EMBA

T 

Sat 8 Oct 

Milan Tues 11 Oct 

Athens Thurs 13 Oct 

Istanbul Sat 15 Oct 

Kiev EMBA

T 

Tues 18 Oct 

Moscow EMBA

T 

Thurs 20 Oct 

Frankfurt EMBA

T 

Sat 22 Oct 

Madrid Mon 24 Oct 

Sofia Wed 26Oct 

Bucharest Thurs 27 Oct 

London EMBA

T 

Sat 29 Oct 

Tel Aviv Tues 1 Nov 

Baku Thurs 3 Nov 

* +EMBA cities include QS 

World Executive MBA Tour   



The World MBA Tour (WMT) 2011 Fall Tours: 

* +EMBA cities include QS 

World Executive MBA Tour   

Asia Pacific 

Tokyo EMBAT Tues 1 Nov 

Seoul Thurs 3 Nov 

Beijing Sat 5 Nov 

Shanghai EMBAT Tues 8 Nov 

Taipei Thurs 10 Nov 

Hong Kong EMBAT Sat 12 Nov 

Guangzhou Sun 13 Nov 

Manila Tues 15 Nov 

Kuala Lumpur Thurs 17 Nov 

Singapore EMBAT Sat 19 Nov 

Ho Chi Minh City Mon 21 Nov 

Bangkok Wed 23 Nov 

India & Middle East 

New Delhi EMBAT Sat 26 Nov 

Mumbai EMBAT Mon 28 Nov 

Hyderabad Thurs 1 Dec 

Bangalor Sat 3 Dec 

Chennai Mon 5 Dec 

Dubai EMBAT Wed 7 Dec 

Abu Dhabi Fri 9 Dec 

Riyadh Sun 11 Dec 

Manama Tues 13 Dec 



World Executive MBA Tour  

Á Raise the visibility of the Executive MBA as a 

study option for Senior Professionals seeking to 

obtain a graduate degree while continuing to 

work 

Á Distributed at all QS events 

Á Reproduced by key media partners 

Á Included in e-Guide FOC 



Topmba.com  

Á Over 1.5 million unique visitors in 2010  

Á Average of 5 page views per visit 

Á Visitors from over 200 countries (most visitors): 

 1. USA  2. India  3. UK 4. 

Canada 

 5. France  6. Russia 7. Germany 

 

Á High Google rankings for organic  

 search returns 

Á Strong viral marketing campaigns through 

LinkedIn, Facebook, Ecademy, Live Journal, 

Mixi, Myspace, Odnoklassniki, Orkut, Plaxo, 

Xing, Twitter and many others 

  

  

TOPMBA.COM Annual Traffic (Visitors): 

2007 1,050,000 

2008 1,100,000 

2009 1,400,000 

2010 1,534,000* 



ASIA 

Á Taipei ï 20 Aug (Tues) 

Á Seoul ï 1 Sep (Thurs) 

Á Shanghai ï 3 Sep (Sat) 

Á Beijing ï 5 Sep (Mon) 

Á Tokyo ï 8 Sep (Thurs) 

 

EUROPE 

Á Moscow ï 3 Oct (Mon) 

Á Paris ï 8 Oct (Sat) 

Á Milan ï 10 Oct (Mon) 

Á Madrid ï 12 Oct (Wed) 

Á Istanbul ï 15 Oct (Sat) 

Á Zurich ï 19 Oct (Wed) 

Á Frankfurt ï 22 Oct (Sat) 

Á London ï 29 Oct (Sat) 

 

Connect 1-2-1 events - 2011: 

  
LATIN AMERICA 

ÁMexico City ï 28 Aug (Sun) 

ÁCaracas ï 31 Aug (Wed) 

ÁBogota ï 1 Sep (Thurs) 

ÁLima ï 4 Sep (Sun) 

 

NORTH AMERICA 

ÁToronto ï 10 Sep (Sat) 

ÁNew York ï 17 Sep (Sat) 

ÁWashington DC ï 20 Sep (Tues) 

ÁSan Francisco ï 1 Oct (Sat) 

 

ASIA 

ÁTokyo ï 31 Oct (Mon) 

ÁBeijing ï 5 Nov (Sat) 

ÁShanghai ï 7 Nov (Mon) 

 

 

 

MIDDLE EAST 

ÁDubai ï 7 Dec (Wed) 

ÁAbu Dhabi ï 10 Dec (Sat) 

 

MARKETS of STRATEGIC 

IMPORTANCE 

ÁNew York ï 19 Nov (Sat) 

ÁWashington DC ï 21 Nov (Mon) 

ÁLondon ï 3 Dec (Sat) 

 

* run alongside the World MBA Tour 



Á Only B-schools listed in the *QS Global 200 

business schools research (our own research 

into the worldôs best business schools)  

Á Smaller and more personalised events 

Á Greater service to both school and candidate 

Á Targeted marketing aims to bring the very best 

and most pro-active MBA candidates 

QS World MBA Tour Premium
  



The WGST 2011 Fall Tours (60 cities in Fall 2011) 

 
Latin America 

Mexico City Tues 30 Aug 

Caracas Thurs 1 Sept 

Bogota Sat 3 Sept 

Lima Mon 5 Sept 

Santiago Wed 7 Sept 

Buenos Aires  Fri 9 Sept 

Sao Paulo Mon 12 Sep 

Europe 

Paris Sat 1 Oct 

St. Petersburg Tues 4 Oct 

Moscow Thurs 6 Oct 

London Sun 9 Oct 

Milan Tues 11 Oct 

Sofia Thurs 13 Oct 

Istanbul Sat 15 Oct 

Thessaloniki Mon 17 Oct 

Athens Tues 18 Oct 

Warsaw Thurs 20 Oct 

Frankfurt Sat 22 Oct 

Madrid Mon 24 Oct 

Bucharest Wed 26 Oct 

Kiev Sat 29 Oct 

North America 

Chicago Wed 14 Sept 

Washington Fri 16 Sept 

New York Sun 18 Sept 

Boston Tues 20 Sept 

Los Angeles Thurs 22 Sept 

San Francisco Sat 24 Sept 

Vancouver Mon 26 Sept 

Montreal Wed 28 Sept 

Toronto Thurs 29 Oct 

Asia 

Bangkok Tues 1 Nov 

HCMC Thurs 5 Nov 

Manila Sat 5 Nov 

Kuala Lumpur Tues 8 Nov 

Guangzhou Thurs 10 Nov 

Beijing Sat 12 Nov 

Wuhan Mon 14 Nov 

Nanjing Wed 16 Nov 

Shanghai Sat 19 Nov 

Tokyo Mon 21 Nov 

Seoul Wed 23 Nov 

The A to Z of Masters and PhD  

India/ Middle East 

Delhi Fri 26th Nov 

Pune Sun 28th Nov 

Mumbai Tues 30th Nov 

Hyderabad Fri 3rd Dec 

Bangalore Sun 5th Dec 

Chennai Tues 7th Dec 

Dubai  Thurs 9th Dec 



QS Top Grad School Guide  

Á Official guide to the QS World Grad School Tour 

Á Distributed at ALL 60 WGST cities 

Á Became truly electronic since 2009 

Á Reach over 125,000 potential Masters or PhDs candidates 

Á 10 most óin demandô subject areas are: 
1. FAME (Finance, Accountancy, Management, Economics) 

2. STEM (Science, Technology, Engineering, Mathematics) 

3. International Relations 

4. Marketing 

5. Law / Legal Studies 

6. Media / Communications 

7. Administration 

8. Biology 

9. Creative  / Performing Arts 

10. Psychology 



Topgradschool.com  

Á In 2010 topgradschool.com received 

1.2M visits and 2.5 million page 

impressions 
 

Á In 2010 topgradschool.com expects to 

receive 1.8M visits with an average of 

6.5 page impressions per visitor 

  

  
2.5M page impressions 

from over 200 countries, 

the leading sources being: 

 

USA Å India Å UK Å Canada Å 

Malaysia Å China Å Italy Å 

Turkey Å Germany Å Russia 



Á Primarily for the Undergrads 
 
Á An annual circuit of one-day fairs held in 2011 

QS World University Tour 2011 

Delhi Tues 13 Sep 

Kolkata Thurs 15 Sep 

Bangalore Sat 17 Sep 

Hyderabad Mon 19 Sep 

Mumbai Wed 21 Sep 

London Sat 8 Oct 

Kuala Lumpur Wed 9 Nov 

Guangzhou Fri 11 Nov 

Beijing Sun 13 Nov 

Shenzhen Thurs 17 Nov 

Shanghai Sun 20 Nov 



The Official Guide for the Top 500 universities in the world 

 
Å Presidents of Top 500 universities 

Å Prospective students at major international education events 

Å Top-quality students at QSô own events worldwide 

Å Career counsellors and head teachers of selected international 

   high schools, for use in providing professional guidance 

Å Selected advisers in government ministries and agencies concerned  

  with international education 

Å Selected international graduate employers 

Å Education journalists and editors of selected international media 

Å International educators at major conferences, such as NAFSA, EAIE,  

  QS-APPLE, QS-MAPLE 

Å Selected libraries worldwide 

Å Selected education agents worldwide 



Á NOW available in Chinese & e-book (2010), and  

Á Distributed extensively throughout China: 

 

i. China s Project 211  ~ 106 universities 

ii. Top 700 Academies / Institutes / Colleges 

iii. Top 100 National Level Education Association for Higher 

Education 

iv. Top 1,000 High School Libraries 

v. Top 200 National Education Agents & their Branches 

vi. 1,000 National Education Book Stores 

vii. 100 Government Libraries in each Province 



Official Website of  

the QS World University Rankings 

 

In 2009 topuniversities.com received: 

5.4M visits 

22.4M page impressions 

 

First quarter of 2010: 

1.8M visits (+70% on same period 2009) 

7.2M page impressions (+82%) 

 

2010 visits: 

10M unique visits 



World s leading student mobility IT solutions supplier to over 350 

institutions in 30 countries 

 

 

MoveOn 

Å leads the market for managing international mobility 

 

TopApply 

Å streamlines managing prospects & online applications 

QS Unisolution  



QS Asia 
 

Education tools, strategically created with an Asian 

perspective, to reach out to the regional and 

international arena 



Introduction to QS Asia  
 

Á Activities managed by QS Asia include: 
 

ü QS-APPLE Conference and Exhibition 

ü QS-MAPLE Conference and Exhibition 

ü QS WorldClass Seminar 

ü QS SHOWCASE-Asia 

ü QS SHOWCASE-MEA ï new* 

ü QS WorldARTS Tour 

ü QS News-2-WOW-U 

ü Top Universities Guide ï English & Chinese editions 



The Prime Conference and Exhibition for Top 

International Educators in Asia, Europe, America 

and Australasia 

Helping to build world-class universities for Asia Pacific communities 

through global partnership and collaboration 

16 ï 18 November 2011 

University of Santo Tomas, Manila, Philippines 

 

Á QS-APPLE 2012 - Bali (hosted by Bogor University) 

Á QS-APPLE 2013 - Seoul (hosted by SKKU) 

Á QS-APPLE 2014 - Taipei (Taipei Medical University) 

Á QS-APPLE 2015 ï Melbourne Convention & Visitor Bureau 

Á QS-APPLE 2016 - (Available) 

Á QS-APPLE 2017 - (Available) 

Á QS-APPLE 2018 - Seoul (hosted by Chung Ang University) 



QS Middle East & Africa Professional  

Leaders in Education Conference and  

Exhibition  
 

Mission 

Å To provide a forum that promotes the development of     

higher education  and stimulate international 

partnership in the Middle East in the global context  

 

Å To support the processes of institutional evaluation 

and upgrading that will lead to greater worldwide 

recognition of Middle East universities 

 

3 ï 4 May 2012 

University of KwaZulu-Natal ~ Durban, South Africa 

 



Boost your university s global recognition  
 

~ a 2-day top level seminar with professional 

development program to assist in the devising of 

best strategy and processes ~ 

 

Á Exclusively for invited Presidents, Vice Presidents and  

 their senior advisors 

Á World Experts - university evaluation, ranking, global  

 communications and global partnership development 

Á Major Business Leaders ï fast growing role of industry  

 in supporting university research programs and 

curriculum development  

 

5th WorldClass ï April 2012 

POSTECH ~ Jeju Island 

 



Showcase-Asia 
Launched in April at QS WorldClass 2010! 
 

A new concept in print and online publication 

featuring: 

Á Exclusive interviews with Presidents of top  Asian       

   universities and with Asian Education Ministers 
 

Á Global celebrities who passionately advocate the benefits  

  of education 
 

Á Leaders of major Asian corporations 
 

Á Tables of QS World University Rankings and the  

  QS Asian University Rankings with commentary 

 

 

Is your light hidden under a bushel?  



ñAs the University of Houston expands its collaborative 

and mutual programs with universities in Asia, QS 

Showcase-Asia will be of great help in our research of 

potential partners.ò 

 

Renu Khator 

Chancellor 

University of Houston 



Á Top 500 Universities as featured in the QS World University Rankings 

Á Top 200 Universities as featured in the QS Asian University Rankings 

Á China s 106 Project 211  Universities 

Á Top 20 Middle Eastern Universities 

Á Top 20 Indian Universities 

 

Also to: 

Á Heads of state of G20 countries 

Á Ambassadors and high commissioners of 250 major diplomatic post worldwide 

Á Top 200 Asian Corporations ranked by QS World Rankings under Recruiter s Review  

DISTRIBUTION 

The printed edition of QS SHOWCASE-Asia will be presented to 

each of the two top executive heads (e.g. President and Provost) 

of the following: 



New Edition ï Showcase-MEA 

focusing on the MEA Countries  

(Middle East Africa) 
 

Á Launching in Nov 2011 at the 7th QS-APPLE Conference 
 

Á Presents the importance of MEA university education to the world 
 

Á Fast and cost effective way to reach their peers and other institutions 

  around the world 
 

Á MEA universities will grow in academic stature and global recognition 



QS WorldARTS Tour ï the FIRST of its KIND! 

 

QS WorldARTS Tour is a response to the demand 

from the Design and Arts institutions of the world for a 

specialist marketing and student recruitment facility 

catering to the region 
 

Dates in 2011:  

Mexico City     30 Aug (Tue) 

Bogota         3 Sep (Sat) 

London         9 Oct (Sun) 

Milan      12 Oct (Wed) 

Beijing       12 Nov (Sat) 

Shanghai      19 Nov (Sat) 

New Delhi      25 Nov (Sat) 

Mumbai       29 Nov (Tue) 

ARTS 

DANCE 
BUSINESS 
DESIGN 

MUSIC 



 

Celebrating Asian and MEA universitiesô success stories: 

Á Free international publicity for our clients 

Á Innovative product concept ï first of its kind 

Á Unique content ï focus on Asian and MEA universitiesô  

   outstanding achievements and extraordinary success stories 

Á Control over editorial ï we decide what to publish 

Á Targeted circulation to presidents of universities worldwide 

Á Cost-effective advertising value proposition 

Á Celebration of Asian and MEA higher education 

  

 

 

 

 
 



REGIONAL CIRCULATION BREAKDOWN OF QS NEWS-2-WOW-U NEWSLETTER 

A complimentary copy is sent to the President of each university listed below: 

 

 

 

 
 

ASIA - 2,568 universities 

Bangladesh  

 68  

Brunei 

 7  

Bhutan  

 3  

Cambodia  

 25  

China 

 656  

Hong Kong 

 9 

India 

 325  

Indonesia  

 75  

Japan 

 528 

Laos 

 2    

Macau 

 8    

Malaysia 

 12   

Mongolia 

 8 

Myanmar 

 55  

Nepal  

 5  

Pakistan 

 85  

Philippines  

 121  

SIngapore 

 5 

South Korea 

 211 

Sri Lanka  

 25   

Thailand  

 143 

Taiwan  

 136  

Vietnam  

 56  

MIDDLE EAST - 655 universities 

Algeria 11 

Armenia   12  

Azerbaijan   21  

Bahrain   19  

Egypt 48 

Georgia   35 

Iran   188  

Iraq   32  

Israel   7 

Jordan   40  

Kuwait   8  

Lebanon   36  

Libya 9 

Morocco 14 

Oman   20  

Palestinian   24  

Authority  

Qatar   9  

Saudi Arabia   46  

United Arab  44  

Emirates 

Yemen   11  

 

 

AFRICA - 485 universities 

Angola    8  

Benin     

5  

Botswana     

3  

Burkina Faso     

3 

Burundi     

4 

Cameroon     

10 

Cape Verde     

6 

Chad     

2  

Cote d Ivoire     

4  

Demographic      

10 

Republic of Congo 

Djibouti     

1  

Egypt     

47 

Eritrea     

1  

Ethiopia     

23  

Gabon     

2 

Gambia     

1 

Ghana     

47 

Guinea     

2 

Guinea-Bissau     

1 

Kenya     

50  

Lesotho     

1 

Liberia     

3 

 

 

Madagascar     

9 

Malawi     

4 

Mali     

1  

Mauritania     

1 

Mauritius     

3 

Mozambique     

12  

Namibia     

3  

Niger     

2  

Nigeria     

72 

Rwanda     

11 

Senegal     

5 

Sierra Leone     

2 

Somalia     

25  

South Africa     

22 

Sudan     

34 

Swaziland     

1 

Tanzania     

19 

Togo     

2  

Tunisia     

12 

Uganda     

25 

Zambia     

8  

Zimbabwe     

9 

TOTAL: 3708 



Intelligence Unit  

Trusted. Independent. Global. 



ÁEstablished in 2008 

ü Responding to demand for... 

V More comparative data 

V Deeper insight 

ü Improving quality and quantity of both published and 

proprietary research 

ü Researchers are based in London and Singapore 



What is Benchmarking? 

Continuous tracking of your institutionôs 

performance against a number of 

indicators, measured directly against that 

of a certain number of peer institutions 

chosen by you 

Provides a credible means of measuring 

and comparing a universityô performance 

and standards with those of its peers 

Published rankings are only the surface 

of performance evaluation 

Identifies where you are excelling or 

falling behind in relation to your peers 

Why is it important for your University? 

 

Á Monitor its relative accomplishments 

Á Identify gaps 

Á Seek fresh approaches to improvement 

Á Set realistic and feasible goals 

Á Establish priorities for change  

   & resource allocation 

Á Follow through with change processes 

   based on empirical evidence 

 

 

 

 

 

 

 

 



Our Clients  



37 


